Imagine ! Canada e/

uuuuuuuuu
---------
,,,,,,

The 2004 Canada Survey of Giving, Volunteering,
and Participating: THE GIVING AND
VOLUNTEERING OF SENIORS

2004 CANADA SURVEY OF
www.givingandvolunteering.ca

Giving, Volunteering & Participating



Imagine ! Canada @ -

---------
---------

E & w8 s

Information sources

INFORMATION DRAWN FROM THE 2004 CANADA SURVEY OF
GIVING, VOLUNTEERING, AND PARTICIPATING

« Telephone survey conducted by Statistics Canada in the fall
and winter of 2004

« Continuation of the National Survey of Giving, Volunteering
and Participating previously conducted in 1997 and 2000

« Surveyed 20,000 Canadians aged 15 and over

» Covered topics pertaining to giving and volunteering for
charitable and nonprofit organizations, as well and helping
others directly and participating
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The personal and economic e
characteristics of seniors

« Seniors defined here as Canadians aged 65 and older

« Seniors tend to have a number of associated personal and
economic characteristics:

- More likely than younger Canadians to be widowed and less likely
to have never married

- Tend to have lower levels of educational attainment
- Less likely to be in the labour force
- Tend to have somewhat lower incomes
« These personal and economic characteristics are also

associated with particular tendencies towards giving and
volunteering
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Why seniors?

« According to the most recent census (2006) there were
approximately 4.3 million Canadians aged 65 and older

- Equivalent to 15% of the population

« Current projections forecast that Canadians aged 65 and over
will increase to approximately 17% of the population over the
next decade and more than 20% over the next two decades

« Seniors represent an important and increasing group that
organizations can draw upon and will increasingly be called
upon to serve
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An introduction to giving in Canada

* 85% of Canadians donated a total of $8.9 billion
- Average donation $400 each

* Made 94.8 million individual donations

- Average of 4.3 donations each
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Charitable Giving

FINDINGS:

- Seniors are about as likely to donate as other Canadians and
they donate larger amounts.

* Seniors contributed a total of $1.9 billion, or 22% of the total
value of donations

« Seniors make more and larger individual donations than
younger Canadians.
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Charitable giving by age group

% Population % Donation Value
15 to 24 17% 4%
25 to 34 17% 13%
35to 44 20% 19%
45 to 54 19% 24%
55 to 64 13% 17%
65 to 74 9% 12%

75 or older 6% 10%
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Charitable giving

IMPLICATION:

« Seniors are an important source of donations and potentially
fertile grounds for solicitation

- Quite likely to donate

- Donate large amounts, on average

- Support many organizations
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The organizations seniors support

FINDINGS:

« Seniors are more likely to donate to many types
of organizations than younger donors

« Make larger average donations to many
organization types than do younger donors

* Focus their support on a few organization types,
particularly Religious organizations
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Donor rate by organization type

Health 56%62%
Religion 36% 3%
Social Services o0 8%
Hospitals Ty, 20
Sports & Recreation 156,
Education & Research 15%% 104
Environment A
International A
Philanthropy, Grantmaking & Voluntarism 2 140
Law, Advocacy & Politics 5(%%

Arts & Culture 595¢77%

0% 25% 50% 75%
Donor rate by cause
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Average donation by organization type

Health $8%106
Religion — $505
Social Services 57 101
Hospitals $81%119
Education & Research $?$%7

Sports & Recreation $§45,7

Environment F $110
International $$129085E
Philanthropy, Grantmaking & Voluntarism $102§154
Law, Advocacy & Politics $§5%%
Arts & Culture $183 $281E
$IO $2IOO $4IOO $6IOO

Average annual donation by cause

E Use with caution.

F Sample size too small to be used. mSeniors @ Younger Canadians
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Percentage of total donation value by it
organization type

Health
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The organizations seniors support

IMPLICATION:

« Although seniors are an important potential source of
donations, they may be less attractive for particular types of
organizations

- Fundraising, Grantmaking & Voluntarism
- Education & Research
- Sports & Recreation
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How seniors make donations

FINDINGS:

« Seniors are much more likely than younger donors to
contribute via a few key methods

« Some of the more common methods of donation do not yield
large donation amounts
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Mail request

Place of worship

In memoriam
Sponsoring someone
Door-to-door canvassing
At shopping centre or on street
Charity event

TV or radio request
Approached on own
Telephone request

At work

E Use with caution.
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Sponsoring someone
Door-to-door canvassing
At shopping centre or on street
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Donation methods

48%
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m % Donations B % Donation Value

E Use with caution.
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How seniors make donations

IMPLICATIONS:

» Think carefully about whether the solicitation methods your
organization uses are effective in reaching seniors and
whether they are likely to be effective in meeting your

organization’s fundraising goals
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Donations and decision making

FINDINGS:

« Seniors are more likely to plan donations in advance and to
support the same organizations repeatedly

« Seniors who plan their donations in advance and donate to a
mixture of new and old organizations tend to donate more
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Decide donation amount in advance 6% 27%
Decide support in advance ™ 40%
' 47%
Respond to being asked 704
0]
Both 1350
Donate to same organizations 31% 51%
Donate to varied organizations 17% 0%
32%
Both 40%
0% 20% 40% 60%
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The role of prior planning and regular support
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Decide donation amount in advance Tk 36%
. : 40%
Decide support in advance 55%
: 47%
Respond to being asked 28%
13%
Both 17%
. 51%
Donate to same organizations 48%
Donate to varied organizations 10% 17%
32%
Both 41%
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Donations and decision making

IMPLICATIONS:

» Reaching seniors when they are making their donation
decisions is particularly important to successful fundraising

« Even though seniors tend to support the same organizations
over multiple years, lack of prior support is not a disqualifier
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Motivations for giving

FINDINGS:

« Seniors are motivated by the same range of factors as
younger donors

* Noticeably more likely to be motivated by religious factors and
somewhat more likely to be motivated by tax credits
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Feel compassion towards people in need

To help a cause in which personally
believes

To make a contribution to the community

Personally affected by the cause the
organization supports

To fulfill religious obligations or beliefs

Income tax credit
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Motivations for giving
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Barriers to giving

FINDINGS:

« Seniors substantially more likely to feel they have given
enough

* More likely to have somewhat negative views around
solicitations

* Not a matter of having not been asked or not knowing how to
donate
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Barriers to giving more

. : 81%
Happy with what was already given 61%
. 74%
Could not afford to give more 720
Gave money directly to people, not through 52%
an organization 35%
Did not like way in which requests were 39%
made 33%
Did not think money would be used 38%
effeciently 29%
. 27%
Gave voluntary time instead of money 3204
13%
No one asked 24%

- - 11%

Hard find a cause worth supporting 9%
. N 6%
Did not know where to make contribution 12%
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Motivations and barriers to giving

IMPLICATIONS:

- Dominant picture is of a group that receives many requests
for donations and contributes significant levels of support

 Care must be taken not to over-solicit
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An introduction to volunteering in Bt

Canada
* 45% of Canadians volunteered a total of 1.98 billion volunteer
hours

- Volunteered an average of 168 hours
» Equivalent to just over one million full time positions
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Volunteering

FINDINGS:
« Seniors are less likely than younger Canadians to volunteer

« Contribute noticeably more hours, on average, when they do
volunteer

« Seniors contributed approximately 310 million hours, or 16%
of total volunteer hours.
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Volunteering by age group
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Volunteering by age group

% Population

% Total Hours

15 to 24
25 to 34
35 to 44
45 to 54
55 to 64
65 to /74

75 or older

17%
17%
20%
19%
13%

9%
6%

17%
13%
20%
20%
15%
12%
4%
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Volunteering

IMPLICATIONS:

* Recruiting seniors can be more difficult, but frequently well
worth the effort

 Particular attention should be given to retention of younger
volunteers as they transition to being seniors
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The organizations seniors support

FINDINGS:

« Seniors are less likely than younger volunteers to volunteer
for most types of organizations

« However, volunteer more hours on average when they do
volunteer

» Tend to spend more of their time volunteering for a few key
types of organizations than do younger volunteers
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Volunteer rate by organization type
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Law, Advocacy & Politics
Education & Research
Environment

E Use with caution.
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Average hours volunteered by organization =+
type

215

0 50 100 150 200 250
Average volunteer hours

c . . B Seniors EYounger Canadians
Use with caution.

2004 CANADA SURVEY OF
Giving, Volunteering & Participating

www.givingandvolunteering.ca



Imagine ! Canada e

uuuuuuuuu

Volunteering: Percentage of total hours by **
organization type

Religion 15% 2%

Sports & Recreation %3358
Social Services Lo% 18%

Health 4% 6%°

Arts & Culture 4% 798
Hospitals 204, 9%
Development & Housing 88?8E
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Environment | 2%;5% | | | | |
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The organizations seniors support

IMPLICATION:

» Seniors show particularly strong affiliation with volunteering
for Religious organizations

« Show strong aversion to volunteering for Education &
Research organizations
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What senior volunteers do

FINDINGS:

« Seniors differ from younger volunteers mainly in that they are
less likely to engage in a number of specific activities

« Also show associations with a few key types of activity
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Sitting on a committee or board
Organizing or supervising events
Fundraising

Office work

Collecting, serving or delivering food
Counselling or providing advice
Teaching, educating or mentoring
Providing health care or support
Driving

Canvassing

Maintenance or repair
Unspecified activities

35%
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Volunteer rate by activity
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Volunteer hours by activity

Sitting on a committee or board 11% 17%
Organizing or supervising events 130/5[4%
Fundraising 13% 16%
Office work 550 9%
Collecting, serving or delivering food 6% 9%
Counselling or providing advice 22 o
Teaching, educating or mentoring 6% 11%
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Coaching, referreeing, or officiating 1% 8%
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F Samnble size too small to be used.
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What senior volunteers do

IMPLICATION:

« Organizations should keep in mind the preferences that
seniors have for certain activities, and the apparent aversion
they have for more physical activities
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How seniors become involved

FINDINGS:

« Seniors are somewhat more likely to become involved after
being asked to volunteer by someone already involved with
the organization.

2004 CANADA SURVEY OF
Giving, Volunteering & Participating

www.givingandvolunteering.ca



Imagine ! Canada e -~

nnnnnnnnn

Methods of Initial volunteer involvement with
organization
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How seniors become involved

IMPLICATION:

« When recruiting seniors, seeking to use personal connections
of existing volunteers and staff may be somewhat more
effective
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Motivations for volunteering

FINDINGS:

« Seniors are more likely to be motivated by desire to meet
people, because their friends volunteer, and because of their
religious convictions or beliefs
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Motivations for volunteering
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92%

80%
76%

To make a contribution to the community

To use skills and experiences

Personally affected by the cause of the 58%
organization 60%
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E
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Motivations for volunteering

IMPLICATION:

* Recruitment, activities and causes that fit with seniors’ social
and religious motivations are more likely to be attractive to
seniors
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Barriers to volunteering

FINDINGS:
« Seniors are less likely to report many barriers, notably lack of
time
« However, much more likely to report health-related challenges
and belief that they have volunteered enough already
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Gave enough time already

Did not have the time

Unable to make a long-term commitment
Health problems or physically unable
Gave money instead of time

No one asked

Had no interest

Financial cost of volunteering

Did not know how to become involved

Dissatisfied with a previous experience
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Barriers to volunteering more
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Health problems or physically unable
Gave money instead of time

Unable to make a long-term commitment
Did not have the time

Gave enough time already

No one asked

Had no interest

Financial cost of volunteering

Did not know how to become involved

Dissatisfied with a previous experience
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Barriers to volunteering at all
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Barriers to volunteering

IMPLICATION:

* Organizations interested in recruiting seniors should take the
health concerns of potential volunteers into account (e.g.,
type and frequency of volunteer activity, etc.)
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