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Giving in Canada

« 85% of Canadians aged 15 and over (22.2 million
people) made financial donations to nonprofit and
charitable organizations

- Donors contributed an average of $400 each, for a total of
$8.9 billion

« Donors made an average of 4.3 individual donations of
$94 each
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Donating to Sports & Recreation Organizations
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* 18% of Canadians aged 15 and over (4.7 million people)
made financial donations to Sports & Recreation
organizations

» These donors contributed an average of $45 each, for a
total of $211 million

- 2% of the total value of donations made to all organizations
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Support for Sports & Recreation organizations
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FINDINGS:

« Sports & Recreation organizations have a healthy base
of support

* However, they receive the smallest average donation of
any organization type
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Levels of support by organization type

Average annual donation
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Support for Sports & Recreation organizations

FINDINGS:

« Sports & Recreation donors contribute to a fairly large
number of types of organizations or ‘causes’

« Sports & Recreation donors allocate very little of their
total donations to Sports and Recreation cause

- Sports and Recreation donors allocate more support to
other causes than donors to any other type of organization
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Number of organization types supported

Arts & culture
Development & housing
Law, advocacy & politics

International

Sports & recreation
Environment

Grant-making & fundraising
Education & research
Social services

Religion

Health & hospitals
Other

2004 CANADA SURVEY OF
Giving, Volunteering & Participating

Average number of organization types supported

4.7
4.3
4.3
4.1
4.1
4.0
3.9
3.8
3.5
3.4
3.2
4.0
4.0 5.0

www.givingandvolunteering.ca



Imagine ! Canada 9./

uuuuuuuuu
---------

Average level of support

Religion 56%
Health & hospitals 45%
Grant-making & fundraising 38%
International 33%
Environment 30%
Social services 29%
Arts & culture 26%
Education & research 26%
Development & housing 25%
Law, advocacy & politics 24%
Sports & recreation 19%
Other 28%
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Average percentage of total donations to organization type
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Support for Sports & Recreation organizations
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IMPLICATIONS:

« Sports and Recreation donors not very focused on
cause

- Very low average donations
- Support many organization types

« Sports and Recreation cause may be lost in sea of other
causes that donors tend to focus more attention on
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Who gives to Sports & Recreation

organizations?
FINDINGS:

« The likelihood of giving to Sports and Recreation
organizations increases with:

- Education, particularly among those with post-secondary or
more

- Household income, particularly $60,000 or more annually
* Those more likely to donate include those who are:
- 45t0 54
- Married or in a common-law relationship
- Employed
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Characteristics of donors: Age
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Characteristics of donors: Age
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Characteristics of donors: Sex
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Characteristics of donors: Sex
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Characteristics of donors: Marital status
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Characteristics of donors: Marital status
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Characteristics of donors: Education
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Characteristics of donors: Education
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Characteristics of donors: Labour force status
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Characteristics of donors: Labour force status
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Characteristics of donors: Household income
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Characteristics of donors: Household income
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Characteristics of donors: Presence of children
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Characteristics of donors: Presence of children
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Characteristics of donors: Religious S
attendance

1.20 1.11 1.11

1.03 1.00

Index of donor rate
O O
(@) (o)
o o

o

w

o
|

0.00 -

Weekly attendee Not a weekly attendee

B Sports and recreation B Non-Sports and recreation

2004 CANADA SURVEY OF
Giving, Volunteering & Participating

www.givingandvolunteering.ca



Imagine ! Canada @ -

---------
---------

Motivations for giving

FINDINGS:

« Sports and Recreation donors most likely to be
motivated by compassion and belief in the cause

* Least likely to be motivated by religious obligations or
beliefs and tax credits

« Somewhat more likely than donors to other causes to
report most motivations, particularly:

- Being personally affected by the cause the organization
supports

- Wanting to make a contribution to the community
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Motivations for giving

Feel compassion towards people in 93%
need 88%
To help a cause in which personally 90%
believes 86%
To make a contribution to the 84%
community 78%
Personally affected by the cause the 68%
organization supports 61%

33%

To fulfill religious obligations or beliefs 310

21%

Income tax credit 19%

0% 25% 50% 75% 100%
% donors

B Sports and recreation donors @ Non-Sports and recreation donors
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Barriers to giving more

FINDINGS:

« Sports & Recreation donors somewhat more likely to not
to like how requests were made and to think their
donations would not be used effectively
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Barriers to giving more

. 70%
Could not afford to give more 73%
, . 67%
Happy with what was already given 63%
Did not like the way in which requests were made 32%40%
Gave money directly to people, not through an 39%
organization 37%
. 34%
Gave voluntary time instead of money 319
, . - 34%
Did not think money would be used efficiently 29%
22%
No one asked 23%
Didn't know where to make a contribution 9%
12%
. . 8%
Hard to find a cause worth supporting 10%
I I I I 1
0% 25% 50% 75% 100%
% donors
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Motivations and barriers to giving

IMPLICATIONS:

e Sports and Recreation donors
- Most likely to cite cost as barrier to donating more
- Two thirds happy with what have already given

« Compared to other donors more likely to report many
barriers, particularly:

- Not liking how requests were made
- Thinking money donated would not be used effectively

« High negatives may reflect the many donations they
make

- Competition from other causes
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Methods of donation

FINDINGS:

« Sports & Recreation donors most likely to donate via:
- Solicitations in a public place
- Paying to attend a charity event
- Their place of work

 Largest portion of total donation value via paying to
attend a charity event

2004 CANADA SURVEY OF
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At shopping centre or on street
Charity event

At work

Door-to-door canvassing
Sponsoring someone
Telephone request

Mail request

In memoriam

TV/Radio request

On own
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Other

E Use with caution.
F Sample size too small to use.
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Methods of donation to Sports & Recreation

organizations

At shopping centre or on street 37%
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Methods of donation

IMPLICATIONS:

« Dependent on a few key methods of donation for over
half of total donations

- Efficient but potentially vulnerable
« Most common method of donation has relatively low
yield
- However, these methods can establish and maintain contact
and may ultimately pay off in donations via other methods
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Volunteering in Canada

* 45% of Canadians (11.8 million people) volunteered for
nonprofit and charitable organizations

* Volunteers contributed an average of 168 hours each,
for a total of 2 billion hours

- Equivalent to 1 million full-time jobs
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Volunteering for Sports & Recreation
organizations

* 11% of Canadians (2.9 million people) volunteered for
Sports & Recreation organizations

* These volunteers each contributed an average of 122
hours, for a total of 360 million hours

- 18% of total volunteer hours contributed to all organizations
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Support for Sports & Recreation organizations

FINDINGS:

« Sport & Recreation organizations have broad base of
support — tied for second in terms of number of
Canadians volunteering

* Volunteers tend to contribute large number of hours, on
average

* Receilve largest percentage of total hours from
volunteers of any organization type
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Levels of support by organization type

0 50 100 150 200
Education & research 8 12%
Sports & recreation 122 1%
Social services e 110
Religion 88
Health & hospitals 2 8%
Development & housing 2% 98
Arts & culture 3% 120
Law, advocacy & politics % 123
Environment O 98
Bus./Prof. ass'ns & unions 0 106
International 00 156
Grant-making & fundraising 1% 48
Other 1% 102
0% 4% 8% 12% 16%

B Volunteer rate B Average annual volunteer hours
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Average level of support

Sports & recreation 70%
Religion 68%
Education & research 65%
Social Services 64%
Associations & unions 62%
Law, advocacy & housing 61%
Arts & culture 61%
Development & housing 59%
Health 58%
Environment 57%
Fundraising & voluntarism 56%
International 54%
Other 50%
0% 20% 40% 60% 80%

Average % total volunteer hours
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Support for Sports & Recreation organizations
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IMPLICATION:

« Sports & Recreation volunteers are relatively widespread
and they tend to focus their volunteer activities mainly on
Sports & Recreation organizations

« Sports & Recreation organizations may have less of a
challenge from competing causes
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Who volunteers for Sports & Recreation
organizations?
FINDINGS:

* Likelihood of volunteering for Sports and Recreation
organizations increases with:

- Household income

* Likelihood of volunteering also high among those who
are:

Aged 35to 44

Male

Married

Employed

Have school aged children in the household
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Characteristics of volunteers: Age
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Characteristics of volunteers: Age
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Characteristics of volunteers: Sex

15% - 14%

10% -

9%

Volunteer rate

3
23
|

0%

Female

2004 CANADA SURVEY OF
Giving, Volunteering & Participating

www.givingandvolunteering.ca



Imagine ! Canada e -~

---------
111111111
,,,,,,

Characteristics of volunteers: Sex
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Characteristics of volunteers: Marital status
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Characteristics of volunteers: Marital status
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Characteristics of volunteers: Education
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Characteristics of volunteers: Education
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Characteristics of volunteers: Labour force **

status
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Characteristics of volunteers: Labour force **
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Characteristics of volunteers: Household  **

Income
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Characteristics of volunteers: Household  **
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Characteristics of volunteers: Presence of %

No children in
household
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Characteristics of volunteers: Presence of %
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Motivations for Volunteering

FINDINGS:

« Sports and Recreation volunteers most likely to report
desire to make a contribution to their community and
desire to use skills and experiences as motivations

 Least likely to volunteer to fulfill religious obligations or in
order to improve job prospects

« Sports and Recreation volunteers are somewhat more
likely than other volunteers to volunteer :

- Because friends volunteer
- To network with or meet people
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Motivations for volunteering
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Barriers to Volunteering More

FINDINGS:

« Sports and Recreation volunteers most likely to report
lack of time and inability to make long-term commitment
as barriers to volunteering

» Least likely to report costs of volunteering or
dissatisfaction with previous volunteering experience

« Compared to volunteers for other causes:
- More likely to report having volunteered enough time
- Somewhat less likely to report almost all other barriers
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Motivations and barriers to volunteering

IMPLICATIONS:

« Pattern of response to motivations and barriers
consistent with participant based volunteering

* Volunteers feel committed enough

- Consistent with relatively large number of hours they
contribute, on average
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Length of involvement with organization

FINDINGS:

« Sports and Recreation volunteers more likely than
volunteers for other organizations to be involved for five
years or longer

« Those who have been involved with the organization for
10 years or more contribute disproportionately more
hours

- Those who have been involved for less than a year
contribute disproportionately few hours
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Length of involvement with organization
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Length of involvement with organization

IMPLICATION:

» Sports and Recreation volunteers are relatively
committed to volunteering for organization

* Degree of ‘churn’” among volunteers somewhat less than
with many other causes

« Organizations are relatively dependent on the quarter of
volunteers who have been involved for 10 years or more
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Volunteer activities

FINDINGS:

« Sports and Recreation volunteers are most likely to:
- Organize or supervise events
- Coach, referee or officiate
- Fundraise

 Most volunteer time Is devoted to these most common
activities
« Not surprisingly, Sports and Recreation volunteers

devote much more time to coaching, refereeing and
officiating than other volunteers
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Volunteer activities

Organizing or supervising events o A%
Coaching, refereeing or officiating 700 42%
Fundraising 0, 0%
Sitting on a committee or board 2320
Counselling or providing advice 53%
Teaching, educating or mentoring e 26%
Office work 18%,
Driving TA0, 18%
Maintenance or repair Tadp%
Collecting, serving or delivering food 13%, 1%
Providing health care or support 28 139
Canvassing 20 1 0%
Conservation or environmental protection 6% 94
First-aid, fire-fighting or search and rescue 48
Other 5%;%,

0% 10% 20% 30% 40% 50%
% volunteers engaging in activity

B Sports and recreation volunteers @ Non-Sports and recreation volunteeers

2004 CANADA SURVEY OF
www.givingandvolunteering.ca

Giving, Volunteering & Participating



Coaching, refereeing or officiating
Organizing or supervising events
Fundraising

Sitting on a committee or board
Teaching, educating or mentoring

Office work

Counselling or providing advice

Driving

Maintenance or repair

Collecting, serving or delivering food
Providing health care or support
Canvassing

Conservation or environmental protection
First-aid, fire-fighting or search and rescue
Other

2004 CANADA SURVEY OF

Imagine ! Canada 9 -

---------

Volunteer activities

21%
3% 0

0
57 18%

0
500 13%

0
11% 13%

0
8% 14%

7%
0,

2% 704
49%
3%

04E
3/04%

04E
3/04%

2%

0/4E
1/%0/0

04E
1% 3%

0/ E
1/%0/0
2%:E

10%

7%

5%

0%

E Use with caution. B Sports and recreation organizations B Non-Sports and recreation organizations

Giving, Volunteering & Participating

5% 10% 15% 20% 25%

% total volunteer hours for organization type

www.givingandvolunteering.ca



Imagine ! Canada @ -

---------
---------

Method of initial involvement

FINDINGS:

* Volunteers for Sports and Recreation organizations most
likely to become involved by:

- Approaching organization themselves

- Having been asked to volunteer by a non-family member
who is not already involved with the organization

» More likely than volunteers for other organizations to become involved in
this way
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Method of initial involvement
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Mandatory community service

FINDINGS:

* Less than one in ten volunteers for Sports and
Recreation organizations were required to volunteer

- Sports and Recreation volunteers about as likely to be
required to volunteer than volunteers for other organizations

* Those who engage in mandatory community service are
most likely to be required to volunteer by the
organization itself
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Mandatory community service

* 8% of volunteers for Sports and Recreation organizations said they
were required to volunteer, compared to 7% of volunteers for other
causes

Sports & Recreation Non-Sports & Recreation
F

E Use with caution.
F Sample size too small to use
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